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Minister’s 
Forword

It is my singular honour to present to you, the Annual Report 
2016/17 of the Namibia Fish Consumption Promotion Trust (NFCPT). 
The NFCPT, established by a Cabinet resolution 38th/05 12:00/0.00, 
this resolution mandates the NFCPT to promote the consumption 
of fish within Namibia and by so doing, making it accessible and 
affordable. Furthermore, the NFCPT must educate the Namibian 
masses on how to prepare and cook fish, attaining nutritional value 
from fish. 

NFCPT has proven to be the mainstay for Namibia, due to the 
efforts of the NFCPT; Namibians are indeed consuming more fish. In 
2001 NFCPT distributed a mere 500 metric tonnes (mt) this amount 
has since increased to 6016.60mt in 2016/2017 financial year. In 
conformity to the National Development Plan 5 [NDP5], it is our 
desire as Government to witness by 2022 that, Namibia becomes the 
key fisheries and processing hub in the South West Atlantic Ocean 
through increased volume of fish handled, canned or processed in 
Walvis Bay cumulatively by 40%. 

The NFCPT will be playing a critical role in the attainment of the 
afore-said targets, whilst reassuring that the Ministry of Fisheries 
and Marine Resources will ensure our continued support towards 
the fishing fraternity through the review and re-alignment of policies 
and legislation which will speak to the realities of our people. The 
NFCPT as an institution has positioned itself towards complimenting 
the National Development Goals as stipulated in the NDP – I, II, III 
and IV inclusive of both the Vision 2030 and Harambee Prosperity 
Plan targets. I remain confident that, with the NFCPT’s involvement; 
communities and families in particular will be empowered with a 
healthier meal which will in turn grant the populace the opportunity 
to contribute to nation building without hunger; this is the Harambee 
way of growing and feeding the nation.

It is my opinion that, the NFCPT under the able, capable, competent 
guidance of the Board of Trustees, Management and Staff, will 
continue to deliver service and products, which aim at serving the 
multitudes of Namibians, across all spectrums of race, gender, creed 
or religion. I implore all stakeholders to continue to support the 
noble cause of the Government of the Republic of Namibia, through 
the NFCPT and in so doing, making sure that we contribute positively 
to securing a dignified lifestyle for us all.

Hon. Bernhard Esau
Minister of Fisheries and 
Marine Resources 

“NFCPT has taken a 
deliberate policy stance of 

complimenting the Government 
of the Republic of Namibia’s 

Harambee Prosperity Plan through 
consistent donations to the 

under privileged and vulnerable 
members of our society. 

”
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Chairperson’s 
Review

It is gratifying to note that the Namibia Fish Consumption 
Promotion Trust (NFCPT) has consistently and in line with statutory 
requirements produced its annual report in accordance with the 
State-Owned Enterprises Governance Act (No. 2 of 2006).  This is an 
indication that the NFCPT is operated on sound business principles 
and international best practices as guided by the Deed of Trust. 

During the period under review, the NFCPT is delighted with recent 
developments and eager to build strategic stakeholder relations 
with various entities including, but not limited to the Ministry of 
Public Enterprise as the custodian of Governance and its portfolio 
Ministry, namely, the Ministry of Fisheries and Marine Resources. 

This annual report and audited financial statements formally 
concludes the just ended five year Strategic Plan for the period 
2011/12 – 2015/16 and highlights the achievement of key 
milestones during the period under review and in line with the 
strategy as follows.

NFCPT opened fish shops in Eenhana, Outapi, Opuwo, Mariental, 
Rundu, and Walvis Bay.  The opening of these shops are in line 
with our motto “bringing fish to the people” thus accessibility is 
embedded in our value proposition to the public.  This effectively 
means that the Trust extended its footprint to six more regions 
during the five years period. 

The NFCPT further introduced the National Fish Consumption Day 
(NFCD) in 2012 in the Erongo Region. This national event has grown 
to be one of the key highlight and important event on the calendar 
of the NFCPT and industry as a national day of importance. The 
Head Office of NFCPT relocated to Walvis Bay during the 2013/4 
financial year, after securing a modern and suitable office space 
which is located in close proximity to the fishing industry. Fish 
distribution grew from 3000mt in 2011/2012 financial year to 
6274mt during the period under review. The NFCPT’s assets grew 
from N$36, 5 million during the 2012/13 to N$80 million during 
the period under review. 

These achievements are commendable and the growth was 
consistently attained through the vigorous delivery of the 
mandate through in a most prudent and sustainable manner and 
maintaining on remaining the affordable and accessible based on 
the principle upon which the NFCPT was founded. 

As the NFCPCT continues to deliver on its mandate, which is 
“to promote fish consumption within Namibia by making fish 
accessible and affordable” it continues to teach and educate 
consumers on how to prepare and cook fish in order to optimize 
the nutritional value thereof.  In line with this mandate the NFCPT 
rolled out its presence with two more regions, namely, the 
Oshikoto and Kavango West regions by establishing fish shops 
there.  Furthermore, the NFCPT hosts regional promotions geared 
towards raising awareness on fish consumption, while at the same 
time taking fish to villages and settlements in remote corners of 
our vast beautiful Country. 

During the year under review, the NFCPT benefited from the 
15,000 metric tons of horse mackerel fish quota allocations for the 
advancement of national objectives.  In the same vein, the NFCPT 
received 3000mt of hake quota from which a usage fee of N$15,050 
were generated.  An amount of 9,000mt, from the allocated horse 

Mrs. Katrina C. Sikeni
Board Chairperson

mackerel quota was applied towards subsidizing harvesting 
cost, and the balance of 5,000mt was delivered for distribution.  
Due to harvesting constraints, 1,000mt of the quota could not 
be harvested, thus was returned to the Ministry of Fisheries and 
Marine Resources.  

It is gratifying to note that the Minister of Fisheries and Marine 
Resources, Honourable Bernhard Esau and have continuously 
offered unequivocal support and guidance to the NFCPT.  This 
was emulated by the Board of Trustees, Chief Executive Office 
and the team who demonstrated passion and commitment 
to the their task by tirelessly steering the NFCPT ship.  The 
growth and development of the NFCPT were as a result of the 
support received from its fish consuming Namibian nation, 
who supported us by consuming the fish and fish products on 
offer at the NFCPT shops and restaurants across the country.  
This loyalty by the consumers to the products and brand is 
recognised and appreciated always.

May we continue to consume Namibian fish and support 
local enterprise’s such as the Namibia Fish Consumption  
Promotion Trust.

3



Annual Report  2016-17

CEO’s 
Review

It is with immense pleasure that I present the 2016/2017 annual 
report that provide a brief summary of the Trust’s achievement 
over the reporting period. As per the legal requirement, the report 
contain an overview of the high-level organizational structure, 
overview of the human recourses utilized over the same period, 
statistics on fish distribution and promotion, as well as the audited 
financial statements. It is worth noting that the outcome of the 
audit for the 2016/2017 financial statement is an unqualified audit 
opinion, which is indicative of the Trust commitment to keep 
adequate financial records, and thus the statements are a fair 
representation of the financial position of the Trust as at 31 March 
2017. 

We have remain resolute in our quest to make Namibia a fish 
consuming nation. This we are doing by making fish accessible 
and affordable as per the mandate entrusted upon us by the 
Government of the Republic of Namibia. In order to shed more 
light on progress made in living up to this expectation, allow me to 
briefly report on the key achievement in our pursuit to continuously 
fulfil the Trust’s mandate: 

Promotion of fish consumption
In addition to permanent fish shops, the Trust do carry out mobile 
fish promotions in the regions in order to educate the community 
on the benefit of consuming fish, while imparting necessary 
knowledge on how to prepare fish. During the period under review, 
the Trust has conducted mobile fish promotions in 12 regions. This 
allowed us to visit the villages and settlements which do not have 
a direct and easy access to NFCPT shops in the regions. While this 
does not provide continuous access to this rich source of protein, 
it, at least, afford the community an opportunity to taste fish from 
their ocean and cultivate the desire for fish consumption that 
can be met by entrepreneurs and business personality within the 
community.  

In addition, the Trust successfully hosted its annual National Fish 
Consumption Day (NFCD) in Ongwediva, Oshana region, on 01 
October 2016. This is one of main event upon which the marketing 
of fish and fish products takes center stage.  In line with its customs, 
the Trust host a Gala Dinner on the day preceding the Market Day 
to raise funds that will be ploughed back into the region. During 
this NFCD a total of N$560,000 were raised, and these funds will be 
invested in the schools within the region. 

Fish distribution
Amid economic hardship experience during the reporting period, 
as well as the prolonged small size of fish experience over the same 
period, the Trust managed to distribute and sold 6,645 metric 
tons of fish. This is a slight improvement from the distribution of 
6,274mt achieved in the 2015/2016 financial year. However, this 
is short of the historic highest distribution of 7,444mt achieved in 
2013/2014 financial year. The bulk of these tonnage were made 
up of horse mackerel, accounting for 96% of the total distribution.  
The reminder is made up of assorted fish products, which is our 
way of pursuing a products diversification strategy. 

 Fish shops expansion
In line with the Trust’s goal to have fish shops in all the fourteen 
(14) political regions of the Country, the Trust has set up shops at 
Nkurenkuru in Kavango West Region, and Omuthiya in Oshikoto 
region. This bring the total fish shop operated by the Trust to 
sixteen (16) fish shops to date. We are however not present in 
two regions, namely Zambezi and Otjozondjupa regions, and it is 
envisage that these two regions will be reached in the next two 
financial year. 

Investment in Infrastructure 
During the reporting period, the Trust has commence with the 
refurbishing of a property situated in Wanaheda, Windhoek, with 
the view to house one of the fish shop located at Oshetu open 
market. This revamped fish shop will offer customers an improved 
experience when visiting the fish shop, once completed. The 
renovation will witness an investment of N$4, 8 million. Further, 
the Trust has commenced with the construction of a new fish shop 
in Luderitz at the tune of N$5, 3 million. This new facility will house 
the fish shop in the town of Luderitz which is currently housed 
in a rented premises. These demonstrate our commitment to give 
practical meaning to the mission of NFCPT, which is“to promote 
the consumption of fish, making it accessible and affordable in 
Namibia.”. We are and remain committed to the aspiration of the 
Namibian House, as contained in the Harambee Prosperity Plan, 
which aimed at ensuring that no Namibian dies of hunger. We have 
capture the vision by His Excellency the President, and we will make 
it a reality through the vehicle of the Trust by contributing towards 
Social Progression Pillar.   

The Trust continue to see the private fishing company as strategic 
partners in its endeavor to fulfil its mandate, thus we will continue 
to foster strategic and progressive engagement with the private 
sector in order to create synergy for the benefit of the public.

At this juncture, I would like to express my sincere thanks and 
appreciation to the Board of Trustees for ethical leadership in 
guiding the Trust to achieve its mission. Management stand 
ready to assist the Board in operationalizing the vision cast, and 
turn it into tangible reality. In addition, I would like to thank my 
management team and staff for their hard work, dedication and 
commitment in implementing all that we have set ourselves to do, 
without you we would not be where we are today. 

Lastly, I would like to thank the public for their 
patronage, we exist to serve you! 
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4.1 Composition of the  
Board of Trustees
The NFCPT’s control is vested with the Board of Trustees who are appointed by the Minister of Fisheries and Marine Resources for a 
two year period.  The Board meets at least four times a year to consider strategic matters emanating from management and policy 
issues. The current Board of Trustees was reappointed by the Hon. Bernhard Esau, Minister of Fisheries and Marine Resources in 
November 2013 and will serve in this capacity for two years. They are:

4.1.1 Organogram of the Board of Trustees

Mrs. Suzan Hambelela Ndjaleka  
Board Member &

Chairperson Human Resources  Committee

Mr. Gideon Thomas 
 Board Member

Human Resources Committee Member

Mr. Julian Engelbrecht 
Deputy Chairperson &

Audit Committee member

Mr. Steven Ambabi  
Board Member &

Chairperson Audit Committee

Board
Members

Mrs. Katrina Sikeni 
Chairperson
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The Namibia Fish Consumption Promotion Trust (NFCPT) was established in March 2001 as a result of the Cabinet resolution 
38th/05 12:00/0.00. The Notaria Deed of Trust was subsequently launched with the Master of the High Court on 28 March 
2001, and registered by the Master on 10 April 2001 with the Deed number T76/01.  The Mandate of NFCPT is to promote fish 
consumption within Namibia by making fish more accessible and affordable. Furthermore, NFCPT is entrusted to teach the 
public how to prepare and cook fish and in so doing, attaining the most nutritional value therefrom.
 
The above, is achieved inter alia, by carrying out the following:
• Promotion: dissemination of fish consumption promotion information through electronic and print media. Organization 

of seminars and live demonstrations on how fish is cleaned, prepared and enjoyed, as well as familiarizing participants with 
different fish species and preservation techniques. 

• Processing: processing of fish and fish products for marketing of such products. 
• Distribution: sales of pre-packed fish products on a ‘production cost retrieval basis’to participants at seminars & 

demonstrations.

5.1 Corporate Charter 

Our Mission
To promote the consumption of fish, making it accessible and affordable in Namibia

Our Vision
To be the preferred fish distributor in Namibia

Our Mandate
Promote the consumption of fish throughout the country and ensure that the promotion of fish consumption goes hand in 
hand with imparting skills on how to prepare different fish cuisines. 

Promote the consumption of fish throughout the country and ensure that; the promotion of fish consumption goes hand in 
hand with the impartation of skills, on how to prepare different cuisines of fish.

The Namibia Fish Consumption Promotion Trust (NFCPT) continues to deliver on its mandate; to promote the consumption of 
fish in Namibia. The achievements of the Trust since its inception includes substantial infrastructure development and human 
capital investment in order to take fish to the nation.

The NFCPT currently owns and operates 16 fish shops in 12 regions of the Namibia, employing approximately 136 employees, 
to deliver on its mandate. These shops are located in Walvis Bay, Swakopmund, Windhoek, Keetmanshoop, Mariental, Lüderitz, 
Gobabis, Rundu, Ondangwa, Ongwediva, Eenhana, Outapi Opuwo, Nkurenkuru and Omuthiya.

Due to the efforts of the NFCPT Namibians are indeed consuming more fish, which is supported by statistics. In 2001 NFCPT 
distributed a mere 500metric tones (MT) this amount has since increased to 6 274.19mt during 2015.

The NFCPT benefits from quotas set aside for Governmental Objectives by the Ministry of Fisheries and Marine  
Resources. With these quotas, horse mackerel and hake are caught in Namibian waters enabling the Trust to sell the fish to the 
public at affordable prices.

NFCPT is always working hard to ensure that our fish shops are stocked with fish and ensure that all  our customers are satisfied.
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5.1.1 The Board Of Trustees
According to clause 5 of the Notarial Deed of Trust, no. T76/01, the general administration and policy decisions 
of the Trust are carried out by a Board comprising of five Trustees appointed in the following manner:
• The Minister of Fisheries and Marine Resources nominates and appoints the Trustees
• Nomination and appointments of the Trustees are made in writing by the Minister of Fisheries and Marine 

Resources
• The Minister of Fisheries and Marine Resources will ensure that persons nominated and appointed are of 

good standing in the Namibian community
• At their first meeting, the Board of Trustees will elect from its members a Chairperson, Deputy Chairperson 

and a Secretary.
• The Trustees will hold office for a period of two years and the office bearers of the Board of Trustees will 

also hold their offices for a period of two years.
• Retiring Trustees will be eligible for reappointment to serve as Trustees for a further period. 
• Trustees can be reappointed for 3 additional terms only.

5.1.2 The NFCPT core values

7
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5.2 OVERVIEW OF STRATEGIC PRIORITIES
This report is based on the five strategic objectives outlined in the NFCPT’s Strategic Plan covering the period of April 
2016 to March 2021. 

These are:
• Ensuring financial sustainability;
• Promote fish consumption;
• Enhance operational efficiency;
• Deliver affordable quality products;
• Capacitate NFCPT

The strategic objectives are aligned to National Development Plan (NDP4) and contribute towards (i) public 
infrastructure, (ii) reducing extreme poverty, (iii) health and (iv) education and skills during the five-year  
strategic period. 
In addition, the Trust contribute towards social progression pillar, specifically towards eradication of hunger poverty 
as per the Harambee Prosperity Plan. 

Clear strategic initiatives, projects and measure are clearly outline in the Balance Scorecard which is revised annually, 
with measurable targets to ensure effective implementation of strategic objectives. 

The Trust’s annual plan is implemented through departmental heads and cascaded to key individual employees through 
Performance Management System, to foster ownership and attain peak performance. All Heads of Department has signed 
a performance agreement with the Chief Executive Officer, and provide a quarterly and annual report on achievement of 
targets agreed.  Key achievements are highlighted in the report. 

5.3 ACCOUNTABILITY
The Board of Trustees is the highest decision making body, and is the custodian of good corporate governance, thus 
ensuring that the Trust’s business is conducted in accordance with the principle of good corporate governance. The 
Board further ensure that the Trust live up to the principles of transparency, accountability and integrity as contained 
within the spirit of the Trust’s core values. 

5.4 THE BOARD OF THE NAMIBIA FISH CONSUMPTION PROMOTION TRUST
NFCPT Board is vested with the general administration and policy decisions of the Trust.  The powers of Trustees are to 
have general control and hold the assets of the Trust.  Further the Board of Trustees have, among others, the powers:
1. to appoint a Manager to manage the day-to-day affairs of the Trust;
2. to solicit donations from donors in furtherance of the objects of the Trust;
3. to monitor the performance of the Trust;
4. to invest or cause to be invested the capital of the Trust and income derived from investment of the Trust which 

may not be immediately required;
5. to have locus standi in judicio and to bring, defend, oppose, withdraw, settle and/or act in accordance with any 

proceedings in any court of law, arbitration or other forum;
Board members’ expertise and skills range from governance, finance, communications, business, fisheries, and other 
related field necessary for the proper functioning of the Board. 

Current Board Members
Name of Board Member Position Period of Appointment
Mrs. Katrina Sikeni Chairperson 01 Nov 07 – 31 Aug 17

Mr. Julian Engelbrecht Deputy Chairperson 01 Nov 07 – 31 Aug 17

Mr. Steven Ambabi Board Member 01 Nov 07 – 31 Aug 17

Mrs. Suzan Ndjaleka Board Member 01 Jan 12 – 31 Aug 17

Mr. Gideon Thomas Board Member 01 Nov 13 – Aug 17

Governance 
Report
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The Board meet at least four times a year to oversee and monitor the finances, operations and consider policies  
of NFCPT. 

5.4.1: 2009 King III Governance Code
The Trust has adopted to apply the best practices as contained in the King III Governance Code and NamCode. The 
Board of Trustees has been trained on the King III Governance Principles and NamCode in February 2016. 
Risk and Assurance procedures followed within the Trust include; 
• Financial control, and audits;
• Institutional risk profile
• Internal Audits

5.4.2: Disclosure of Interest
In terms of the employee employment contract, employees are expected to disclose their outside business interest, or 
additional work for remunerations whenever they arises.  Equally Board members are required to declare their interest at 
the beginning of every Board and Committee meetings.  Equally, Tender Committee members declare their interest prior to 
any evaluation of bids.  Where an interest exists, the official concerned is expected to recuse him/herself from the process. 

5.4.3 Delegation of Authority
The day-to-day management of the Trust is delegated to management.  Further, the Board of Trustees delegates its 
responsibilities for specific matters to its committees or management.  However, it reserves responsibilities for policy 
making, key decision which are to be made collectively.  The delegation of authority framework has been crafted during 
the period under review, and it indicates specific matters delegated.  

5.4.4 Board Committees
The Board is informed of the activities of the Board Committees at every Ordinary meeting, and extraordinary meeting 
were applicable through the Chairperson’s reports.   NFCPT have two standing Committees; namely Audit & Risk 
Committee, and Human Resources and Remuneration Committee established in line with the Board Charter. 

5.4.5 Board
During the period under review the Board held seventeen (17) meetings, of which four (4) were ordinary meetings, ten 
(10) were extraordinary meetings and three (3) were other meetings inclusive of workshops. 

Name of Board Member Position Number of Meetings Attended 
Mrs. Katrina Sikeni Chairperson 16

Mr. Julian Engelbrecht Deputy Chairperson 16

Deputy Chairperson Board Member 14

Mr. Steven Ambabi Member 14

Mrs. Suzan Ndjaleka Member 14

Mr. Gideon Thomas Member 12

Mr. Victor Pea Chief Executive Officer* 16

The CEO is an ex officio member of the Board.  

5.4.6 Audit and Risk Committee
During the period under review the Audit and Risk Committee held five (5) meetings, of which four (4) were ordinary 
meetings and one (1) was an extraordinary meeting.

Name of Committee Member Position Number of Meetings Attended
Mr. Steven Ambabi Chairperson 5

Mr. Julian Engelbrecht Member 5

Mr. Victor Pea Chief Executive Officer* 5

Mr. Kornelius Iiyambo Finance Manager* 5

The CEO and Finance Manager are ex officio members of the Audit and Risk Committee. 

9
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5.4.7 Human Resources and Remuneration Committee
During the period under review the Human Resources and Remuneration Committee held four (4) ordinary meetings.

Name of Committee 
Member

Position Number of Meetings Attended

Mrs. Suzan Ndjaleka Chairperson 4

Mr. Gideon Thomas Member 4

Mr. Victor Pea Chief Executive Officer* 4

The CEO is an ex officio member of the Human Resources and Remuneration Committee.

5.4.8 The Management Committee
The Trust’s Executive Function is fulfilled by the Management Committee consisting of the Chief Executive Officer, 
all head of Department, Internal Auditor (ex officio) and Personal Assistant to the CEO in the absence of Company 
Secretary. 
The CEO chairs the Management Committee which is responsible for high level operational matters, such as proposal 
for review and development of policies, approving procedures, operations, and risk management. Management meet 
every 10th and 20th of the Month. 

5.4.9 The procurement committee
The Tender Committee is established by the Procurement and Tender Policy, which guide NFCPT in procurement of 
goods and services. All members of the Committee are required to declare their interest, at each meeting, in advance 
in the tenders being evaluated, and are required to recuse themselves should they have any conflict.  The Tender 
Committee report to the Chief Executive Officer on the activities of the Committee.

5.4.10 Reporting Obligations
The Deed of Trust, No. T76/01 requires that the Trust shall for every financial year prepare the financial statements 
and balance sheet of the Trust, which includes all assets and liabilities, no later than three months after the end of the 
financial year (Clause 10). 

Section 26 of the State Owned Enterprises Governance Act of 2006 (as amended), requires that the Board submit 
an annual report on the operations of the Trust to the Minister of Fisheries and Marine Resources no later than six 
months after the end of each financial year.  Such report shall contain the audited financial statements, the auditor’s 
report on the financial statement, and statement on the extent to which the Trust has met its objectives for the 
financial year.  

The Trust has held Annual General Meetings with the Hon Minister of Fisheries and Marine Resources upon which the 
Audited Financial Statements of concluded financial year has been presented to the Minister.  

5.4.11 Internal Control Framework
The internal control framework is designed to provide reasonable assurance to achieve the Trust’s objectives.  
Internal control processes are entrenched in all key operational decisions which serve to provide reasonable assurance 
that the Trust’s strategic objectives will be realized.  The Board has final oversight and responsibility for the affairs 
of NFCPT. 

The Trust has a Risk Register in place that guides management in mitigating identified high risks.  The Audit Committee 
will provide oversight over the extend of risk mitigation by management.   

5.4.12 INTERNAL AUDIT
Internal Audits are provided for in the Audit and Risk Charter, and in line with Institute of Internal Auditors.  In the 
absence of the in-house internal auditor, this function is being fulfilled by PriceWaterHouseCooper.  The Internal 
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Audit is responsible for independent review and providing assurance on adequacy of internal control environment, 
risk identification and mitigation, and corporate governance of the Trust. 

The primary scope of the internal audit includes:
• Evaluate risks that could prevent NFCPT delivering on its strategy;
• Evaluate risks inherent in executing the Strategic Objectives of NFCTP;
• Evaluate the existing control environment and supporting processes

The internal audit function is conducted in line with the Three Years (2015-2017) Internal Audit Plan, which is review 
and approved by the Audit and Risk Committee of the Board. 

In line with the independence requirement of Internal Audit, the internal audit reports are tabled at the Audit and Risk 
Committee.  The Trust has approved the position of in-house Internal Auditor who report functionally to the Audit 
and Risk Committee, and administratively report to the Chief Executive Officer. 

5.5 CODE OF CONDUCT
As part of the formal induction process, all new employees receive a copy of the Code of Conduct upon taking up of 
employment, the content  therein is explained and employees sign to acknowledge that they understand the contend 
and that any transgression depending on the nature of an offence may result in disciplinary action taken against 
them. In addition the Human Resources Department conducts annual refresher training on the Grievance Policy with 
particular emphasis on the company’s Disciplinary Code with the schedule of offences and prescribed penalties. 

5.6 CORPORATE SOCIAL RESPONSIBILITY
The Corporate Social Responsibility encompasses projects that are external to NFCPT or outward looking, these 
are projects undertaken for the purpose of social, development or community aspects where the investment is not 
primarily driven as a marking or branding initiative, but rather a long-term investment which will enhance the NFCPT’s 
strategic positioning. This will be attained through the integration of social investment strategies complimentary to 
the business strategies of the NFCPT. 

Through its Corporate Social Responsibilities, NFCPT is assisting socio-economic development and community 
upliftment through sponsorships and donations, which are offered financially or in fish products. These social 
interventions are in line with the Harambee Prosperity Plan and the National Development Goals.

Above all, as embedded in its vision statement: “To be the preferred fish distributor in Namibia, this statement 
expressed the intent of the NFCPT to service all Namibians on various fronts. It is therefore important to note that; 
NFCPT adopts a CSI policy which contributes to the country’s economic and social stability and in turn assist NFCPT 
to attain its strategic objectives.

11
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Mr. Victor Pea 
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Administration Manager

Mr. Eugene Diwanga
Northern Regional 

Administrator

Mrs. Eveline Stephanus
Marketing &  

Communications Manager                                

06
management
of the NFCPT

The day to day operations of the NFCPT are managed by a motivated staff complement which ensures that the mandate 
of the Trust is achieved in the 10 regions and 14 shops across the Republic of Namibia. These functions of comprise of 
administrative, operational, human resource management, financial and sales to the general public. During the period under 
review, the staff complement stood at 136. Roles and responsibilities are executed by members of staff in the following 
capacities above.

6.1 Composition of the management
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7.1 HUMAN RESOURCE AND ADMINISTRATION OVERVIEW

7.1.1 LABOUR ESTABLISHMENT
During the period under review, 176 positions were on the structure of which 
134 were filled while 42 remained unfilled. Of the 134 staff, the complement is distributed as follows: 6 employees in Senior 
Management, 7 Middle Management, 16 Brand Administrators and 105 Operational Staff. This is summarized in the pie  
chart below:  

7.1.2 GENDER DISPARITY
The graph below shows that female representation constituted 54 (40%) employees while male representation constituted 80 
(60%). The fishing industry’s male dominance is clearly mirrored by this status. It is noteworthy that the prevalence of male are 
largely confined to operational level (mainly comprising of  Fish Processors) while  female employees are largely concentrated 
in the administration and support  departments.

  

7.1.3 STAFF MOVEMENTS
The Trust recruited six (6) employees; while two (2) employees were dismissed and six (6) employee terminated 
their service with the Trust.  

7.1.4 Human Capital Development
In its pursuit of its vision “To be the preferred fish distributor in Namibia”, the NFCPT has positioned itself as a 
strategic competitive icon that operates in highly competitive markets. To consolidate its competitiveness, inter alia, 
the entity is investing heavily in human capital development initiatives which proves to positively impact on employee 
performance.  NFCPT is committed to increase employee knowledge and skills required for them to perform the  
work efficiently.  

The Training and Development programs include, Professional and Practical Courses, Conferences, Seminars and Short Courses 
i.e. Management Development Programs More than 60% of our total workforce attended different training courses during the 
period under review. 

During the period under review, N$ 874 932 was spend on Training and Development related initiatives.
The table below provide a breakdown of some of the trainings attended during the review period:

Figure 1: Labour distribution

Figure 2: Gender distribution
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Figure 3 Distribution of Human Resource Supply

Senior Management Middle Management Operational Staff
2x MDP Performance Management Defensive Driving

Risk Management HACCP Inventory Management 

Negotiations training Negotiations training Managing Accounts Payable

Business Writing Business Writing Hygiene & Office Etiquette 

Social Media Training Performance Management Customer Care 

Initiation & Disciplinary Procedures VIP Training Office Computing Skills

Procurement Transformation Initiation & Disciplinary Procedures Performance Management

Strategic Planning Advanced Office Administration Intermediate Excel

Procurement Transformation Stock Taking 

HACCP Training Report Writing

Strategic Planning Initiation & Disciplinary 
Procedures

Risk Management Strategic Planning

Risk Management
 

7.1.5 Employee Relations
Union density is relatively high – with 75% union representation.
In general, the employee relations improved considerably. Part of the improvement was caused by enhancing the quality and 
channels of communication.  The Joint Management-Union meetings served as the key engagement platform. In addition, Shop 
Stewards were mandated to foster positive employee relations across various branches.

A total of five disciplinary cases were recorded during the review period, all five cases were finalized; and no grievances were recorded 
during the reporting period. 

7.1.6 Affirmative Action Compliance 
NFCPT complies with the requirements of the Affirmative Action (Employment ) Act  of 1998 .The Affirmative Action Plan/Report 
was submitted to the Employment Equity Commission and was approved in July 2016, the Trust was awarded with a compliance 
certificate.

7.1.7 Employee Equity 
NFCPT is committed to equity and promotion of previously disadvantaged groups, this is evident in the current Management gender 
ratio of 50% male versus 50% female representation.

7.1.8 Employee Wellness
During the period under review various health related activities were organized in conjunction with the company’s medical aid to 
address issues in relation to Cancer, High Blood Pressure and Cholesterol, female employees voluntarily underwent Pap smear and 
there were a number of referrals to Specialist for early detection and prevention.  

7.1.9 Performance Management
All senior managers signed performance agreements during the period under review. 
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8.1 QUATA AND STOCK OVERVIEW
8.1.1 Horse Mackerel Quota – Annual  And Additional Allocation
The year under reporting (2016/2017) the Trust benefited from the quota allocated to Fishcor as part of Government Objective, as 
per the Marine Resources Amendment Act of 2015.  From the quota allocated, the Trust benefited to the value of 15,000 metric 
ton (MT) of horse mackerel allocated by the Ministry of Fisheries and Marine Resources. 

The 15 000mt contained annual allocation and additional allocation for 2016 Horse Mackerel fishing seasons. However due to 
industry dynamics, and the saturation of quota in towards the end of the fishing season, there was no enough vessel capacity to 
harvest all allocated quotas, thus the Trust’s 1000mt which was reserve as a contingency quota could not be harvested.  This has 
led to the 1000mt to be returned to the Ministry of Fisheries and Marine Resources as uncaught quota.. 

 In the absent of the Trust owning a fishing vessel to harvest  the quota allocated for its benefit , a service agreement was entered 
into between Fishcor and Cavema Fishing for the latter to harvest and process the quota allocated for the Trust’s benefit during 
the 2016 Horse Mackerel fishing season. 

8.1.2 Delivery For  Horse Mackerel Quota
After negotiations Cavema Fishing was allocated, for the purpose of the Trust’s report, 14,000mt to be harvested under the 
following conditions:
• Cavema deliver 2 000mt in 20kg boxes (Twenty kilogram) at a cost of N$7 866 per metric ton which is equivalent to N$15 

732 000 inclusive of value added tax, and 3 000mt of 30kg boxes (Thirty kilogram) at a cost of N$8 188 per metric ton which 
is equivalent to N$24 564 000 inclusive of value added tax.  This bring the combined total cost of N$40,296,000 (inclusive of 
VAT) for the harvesting of 5000mt. 

• Cavema offered usage fee of  of N$4 025 per metric ton for 9 000 mt equivalent of N$36 225 000 (inclusive of VAT). 
• The Trust offered Cavema 9000mt valued at  N$36 225 000 as a partly payment for the harvesting and delivery of 5000mt of 

frozen fish products to the Trust. 
• Cavema over-caught with 66.49metric tons, thus delivered total of 5 066.49mt  which resulted in  the Trust accruing an extra  

cost of N$533 976.46 (inclusive of VAT). 
The Trust received 3 031.59mt of 30kg boxes at a harvesting cost of N$24 822 658.92 (inclusive of VAT), 2 034.90mt of 20kg  boxes 
at a harvesting cost of N$16 007 516. 54; which brought the total harvesting cost  to N$40 830 175.46 (inclusive of VAT). An amount 
of  N$36 225 000 were settled by  9 000mt of H/Mackerel quota and the balance of  N$4 604 182.32 (inclusive of VAT)  were paid 
through cash generated from Trust’s operations.  

Figure 4: Horse Mackerel Quota Utilization   
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• Apart from the 5 066.49mt received from Cavema, on February 2017 and March 2017 the Trust also received 
950.10mt of H/Mackerel from Namsov fishing as per the 2017 H/Mackerel quota agreement. The 950.10mt 
received from Namsov on February 2017 and March 2017 were recorded under 2016/2017 which resulted 
in products received from H/Mackerel quota during 2016/2017 financial year to be6 016.59mt equivalent of  
N$48 478 480.46 (inclusive of VAT) as harvesting cost.

Figure 5: Products received  from H/Mackerel quota during 2016/2017 financial year. 

Supplier H/M 
25+

H/M 
20+

H/M 
20M
/18+

H/M 
16+

H/M 
16M

H/M 
14M

H/M 
2grd

Snoek Angel Reds Hake 
W/R

Mackerel Total 

Cavema (30kg boxes) - 7.35 258.27 1 ,380.24 984.69 367.35 2.10 0.14 0.08 7.91 21.47 2.00 3 031.60

Cavema (20kg boxes) 2.00 89.00 119.90 574.94 834.18 396.88 4.00 - - 8.00 6.00 - 2 034.90

Namsov (20kg oxes) - 200.10 270.00 150.00 330.00 - - - - - - - 950.10

TOTAL 2.00 296.45 648.17 2 105 2 148.87 764.23 6.10 0.14 0.08 15.91 27.47 2.00 6 016.60

Figure 6: Harvested cost for Horse mackerel quarter during 2016 2017 financial year. 

Supplier Mt Products harvesting cost (N$) vat inclusive

Cavema ( 30kg boxes 3 031.60mt               N$24 822 658.92

Cavema (20kg boxes) 2 034.90mt N$16 007 516. 54

Namsov (30kg boxes) 950.10mt N$ 7 648 305.00

Total 6 016.60mt N$ 48 478 480.46

The year under reporting the Trust received total of 6 016.6mt from H/mackerel quota at a harvesting cost of N$48 478 480.46. 

8.2 HAKE QUOTA   
During the  year under reporting the Trust benefitted from  3 000mt of Hake quota allocated by the Ministry of Fisheries and 
Marine Resources. The  hake quota serves to supplement the Trust’s investment in infrastructure as per its Capital Project and/or 
to act as subsidies for its operations.  The quota was harvested and processed by Novanam Fishing, and the Trust realized a total 
revenue of N$15,050,00 (VAT inclusive) from the transaction.  

8.2.1 Stock Purchased

A.  Frozeen Products Purchased
In terms of its Product Diversification Strategy, the Trust has acquired addition fish products, comprising of by-catches to the total 
quantity of 282.88mt at a cost of N$5,177,745.85 (VAT inclusive). 
Products acquired during 2016/2017 has decreased with 1 445.12mt compared to products purchased during 2015/2016 financial year 
whereby the Trust acquired 1 728mt. The decrease in  products acquired  has declined  because  the Trust did not acquire any H/Mackerel 
products, unlike in 2015/2016 financial year when the Trust experienced horse mackerel quota shortage in the middle of the fishing season. 
Figure 7 Quantity of stock baught in 2016 - 17 financial year

Description Purchased April  2016  To March  2017  
H/M 25+ 0.50 

Snoek 10.82 

Hake H/G 106.09 

Hake Fillet 1.37 

Jacopever 51.26 

Reds Dentex 13.32 

Silver Angel 54.73 

Ribbon Snoek 17.32 

Mackerel 2.01 

B. Canned Products Purchased 
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During the year under reporting the Trust purchased 3 000 trays (36 000 tins) of canned products namely: Efuta Masbanker and 
Ocean fresh at a cost of N$419 403.74 (VAT inclusive)

Quantity of canned products acquired during 2016/2017 has decreased with 3 490 trays compared to quantity acquired during 
2015/2016 financial year, the decrease on canned fish purchased was caused by unavailability of products from suppliers.      

8.2.2 Stock Distribution
The period under review the Trust distributed and sold 6 645mt, an  increase of 371.26mt compared to 2015/2016 financial year 
whereby the Trust distributed 6 274.24mt. 

The increase for the Trust 2016/2017 distribution is attributed to the fact that the Trust had enough H/mackerel to supply 
throughout the year unlike on 2015/2016, thus no sales or distribution limitation was employed.  Further, the Trust has adopted 
a hybrid sales strategy of retail and bulk sales in order to manage stock movement and limit cost when sales are low at the retail 
outlets.

Ongwediva fish shop, two Windhoek shops Tobias Hainyeko and Oshetu Fish shops Ondangwa fish shop, Outapi fish shop and 
Eenhana fish shops are the top five outlets where the Trust distributed the highest quantity of its products during 2016/2017 
financial year.  

Figure 8 Outlets performance comparison for 2015/2016 and 2016/2017

Figure 9 Outlets distribution 2015/2016 and 2016/2017

Figure 10 Comparison on metric tonnes distribution for period of 2013/14 – 2016/17 financial year.

Period MT 

2013/2014 7 444.00 

2014/2015 6 963.00 

2015/2016 6 274.00 

2016/2017 6 645.00 

period ongw Onda Rund Whk (2 
shops)

Eenh Outa Walv Swkp Opu-
wo

Gob Keet Ludr Mart Prom/
BLK

Nku OMTY

2015/2016 924.34 695.69 651.19 1317.12 662.4 689.62 303.65 325.2 219.01 105.6 76.8 78.38 72.28 152.95 - -

2016/2017 873.51 617.79 444.10 752.76 553.10 599.92 225.29 198.81 136.81 64.81 74.25 61.81 43.54 1 688.20 130.57 180.17
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Figure 11:  Composition on metric tonnes distributed for period of 2013/14 - 2016/17 financcial year

8.2.3 Stock Control 
The introduction of monthly stock control has improved shortages of stock at outlets. 
Over the past four years, the Trust distributed the highest quantities in 2013/14 Financial Year.  There has been a decline 
in 2014/15 due to sales limitation of 5kg per person per purchase in order to mitigate the possibility of stock shortage.  In 
2015/16 financial year, the Trust experience a stock shortfall due to exhaustion of its quota in July 2015 to November 2015, 
thus stock limitation (5kg per customer per single transaction) was introduced to mitigate stock shortage.  The situation has 
been rectified in 2016/17, however distribution and sales could not reach the historic high recorded in 2013/14 Financial Year 
due to low demand at the retail shops. 

8.2.4 Fleets Acquisition  
During the year under reporting, the  Trust acquired a 30 tons capacity truck (horse) at a cost of N$1 700 000 to replaced 
truck N8008S which was declared unfit for operations after it was involved in an accident. At 31 March 2017 the Trust had 
seven refrigerated trucks that distribute stock to the Trust outlets across the country. 

NFCPT trucks detail: 
• Two 30 tons capacity trucks
• One 12 tons capacity truck
• Three 7.8 tons capacity trucks and 
• Two 3.5 tons capacity  trucks 

8.2.5 Inventory GuidelineS  
As an interim measure, the Trust has commenced with the drafting of the Inventory Guideline that will serve as a guide to staff 
members on stock control and management while a substantive policy will be crafted during the 2017/2018 Financial Year.

8.2.6 Compliance
The majority of the Trust  fish shops operates with a fitness certificate from the respective Local Authority, with the exception 
of two shops in Windhoek, whose structure need rectification for them to be properly suited to operate as fish shops. The 
Trust is doing all it can to ensure that all fish shops meet the standard required by the local authorities. 
The Oshetu Fish Shop will be relocated in the 2017/18 financial year once the revamping of a property acquired by the Trust 
in Wanaheda has conclude. No fish repacking occur on site, thus the risk pose by non-compliance is close to zero.  With 
respect to Tobias Hainyeko fish shop; the Trust is engaging the City of Windhoek with the view to rent the plot, which will 
allow the Trust to erect a suitable structure which will be in compliance with the City’s regulations. 

8.2.7 Future Expansion Plan  
The Trust is expected to expand its foot print to either Zambezi or Otjozundjupa during 2017/2018 financial year. 
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9.1 MARKETING AND COMMUNICATIONS OVERVIEW
Marketing and Communication’s department is responsible for marketing, advertising, corporate communications as well as 
media relations and special events.  

9.1.1 Corporate Social Responsibility
Corporate Social Responsibility (CSI) encompasses projects that are external to the Trust or outward looking. These are projects 
undertaken for the purpose of social development or community upliftment, which is also in line with the Harambee Prosperity 
Plan for poverty eradication. 

During the period under review, the Trust embarked upon several CSI programs through which it offered 
financial and or fish products as a sponsorship or donation. 

Figure 12: Below shows the regions benefited through our CSI program: 

Region Program Sponsored

Oshana Region Operation Omake

Otjozondjupa Region Entrepreneurs day

Erongo Region Kids Haven Children Home

Erongo Region Daure Daman Traditional Authority

Oshikoto Region Opawa Junior Secondary School

Oshana Region Oshana Heroes Sport Club

Erongo Region Blue Waters Sport Club

Hardap Region Gibeon Senior Citizens Welfare Support Group

Oshikoto Region Okankolo Combined School

Hardap Region AME Community Private School

Kunene Region World TB Day Commemoration

9.2 SPECIAL EVENTS 
9.2.1 Regional Promotions
During the review period the Trust embarked on a regional roadshows across the country. The objective of these campaigns were 
to educate, mobilize and encourage communities to consume more fish. Roadshows were undertaken in the following areas: 

Figure 13: Below shows in regions and towns that benefited through our regional promotions: 

Region Town/Village

Otjozundjupa Okakarara

Erongo Omaruru, Karibib,Usakos and Arandis

Omusati Okahao, Ruacana, Tsandi, Onunho, Okalong,Oshikuku , Wakasamane

//Karas Noordoewer, Grunau, Karasburg, Keetmanshoop

Hardap Mariental

Ohangwena Omugwelume, Okongo

Oshana Eheke

Omaheke Leonardville,Otjinene, Buitepos, Witvlei

Kavango East Divundu

Kavango West Mururwani

Zambezi Kongola, Choi, Sanwari
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9.2.2 National Fish Consumption Day (Nfcd)
The aim of National Fish Consumption Day is to promote fish consumption within a region. This initiative was launched in 
2012, and was first hosted in Swakopmund followed by Gobabis in 2013, Otjiwarongo in 2014 and Outapi in 2015.

NFCD during the reporting period took place in Oshana Region from 26 September to 01 October 2016. A roadshow was 
held from 26- 29 September 2016, followed by fund raising Gala Dinner on 30 September.  The event was rounded off with 
the Market day on 01 October 2016.The main aim of the market day was to provide a platform for the Fishing Industry and 
the public to exhibit their fish related products. This was also a platform were the public was educated on how to clean 
and prepare fish. Other events hosted in celebrating this important day on our calendar were the cook-of competitions 
and sales at the market day. 

9.3 TRADE SHOWS AND EXPO
In line with the mandate to educate and promote fish consumption, the Trust participate in selected trade shows, and 
expos across the country. During the period under review, the Trust was represented at four trade shows, as appearing 
below:  
1. Ongwediva Annual Trade Fair – Ongwediva 26 August to 03 September 2016
2. Swaitex Expo – Swakopmund on 13-15 October 2016
3. Namport Erongo Business Tourism Expo – Walvis Bay on 26-29 October 2016
4. Tsumeb Copper Festival – Tsumeb on 02 to 05 November 2016

Mr. Eugene Diwanga, NFCPT Northern Regional Administrator  
handed over a donation of N$5 000.00 to Oshana Heroes 

Sport Club for Disbility Pageant Show.

Mr. Victor Pea, NFCPT Chief Executive Officer sponsored  
N$ 10 000.00 towards senior citizens of Blue Waters to  

Mr. Vilho Imbili from Blue Waters Sports Club.

NFCPT Staff members sponshored N$50 000.00 to Ministry 
of Health and Social Services towards thier World TB 

campaign  in Kunene region.

Ms. Esme Nel from NFCPT donated Fish to the Kids Haven 
Children Home at Walvis Bay.

DONATIONS
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EXPO

Inaugurations Nkurenkuru & Omuthiya

Customers enjoyed their favourite delicacy at the NFCPT 
stand at Erongo Expo.

NFCPT  stand at Swaitex Expo in Swakopmund with staff 
member Mrs. Patricia Kahoadi and Hon. Juuso Kambueshe, 

Swakopmund Constitency Councillor.Erongo Expo restaurant sales.

Opening of the Nkurenkuru Fish Shop  
by the Hon. Esau and Hon. Ausiku

Opening of the Omuthiya Fish Shop 
by the Hon. Bernhard Esau MP

Hon. Bernhard Esau MP giving his Keynote 
Adress at the Nkurenkuru Fish Shop opening

Omuthiya Fish Shop Inauguration cake cutting 
ceremony by Hon. Bernhard Esau MP.

21



Marketing & Communications
Overview

Annual Report  2016-17

VIP guests posting for the camera with the  
Hon. Minister Bernhard Esau.

Mr. Gerson Hanu Kapenda, Hon. Clemence Kashuupulwa, Gov of Oshana Region  
Ms. Victoria Muhuura, Mr.Michael Mwinga, and Hon. Anreas Uutoni at the Gala Dinner.

Novanam Staff members, Mr. Francios Kawana, Mrs Robertha 
Jansen and Mr. Manuel Namukomba posing for the picture.

Mr. Cornelius  Bunje from Namibia Maritime 
and Fisheries Institute and Mr. Herman /Honeb 
from Hanganeni Artisanal Fishing Association.

NFCPT managment, Mr Kornlius Iiyambo, 
Mrs. Angelika !Nuwuses and Karolina 

Kandjimi with Mr. Gideon Thomas, 
Board of Trustees.

Hon.Bernhard Esau MP, Hon. Clemens Kashuulwa Governor of Oshana Region, 
NFCPT Trustees,  Hon. Adreas Uutoni,Ongwediva Constituency Councillor and 

MFMR Permanent Secretary Dr. Moses Maurihungirire.

Hon.Bernhard Esau, Minister of Fisheries and Marine 
Resources ginving keynote address at the gala dinner.

NFCD Board of Trustees and CEO.

National Fish Consumption Day - GALA DINNER
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Hon. Minister demonstrating on how to clean Fish witnessed by 
Hon. Clemens Kashuupulwa and NFCPT Chef  Mr. David David.

Cook off competition Winners with Board of Trustees.

Cook off competition second prize winners with Board of Trustees.

Fish promotions at Omaheke region

NFCPT staff prepared and handed out free 
lunch during the   Entreprnuers week at 

Okakarara dung 18-22 April 2016. Zambezi Fish Promotion

Cook off competition Third prize winners with Board of Trustees.

Cook off competition participants received boxes of  
fish from Novanam Limited.

Fish sales at the Market day.

National Fish Consumption Day - MARKET DAY

Promotions

Marketing & Communications
Overview
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Namibia Fish Consumption Promotion Trust
(Registration number T76/01)
Annual Financial Statements for the year ended 31 March 2017 

Trustees’ Responsibilities and Approval
 
The trustees are required in terms of the Deed of Trust to maintain adequate accounting records and are responsible for thecontent and 
integrity of the annual financial statements and related financial information included in this report. It is their responsibility to ensure 
that the annual financial statements fairly present the state of affairs of the tru st as at the end of the financial year and the results of 
its operations and cash flows for the period then ended, in conformity wi th Namibia Generally Accepted Accounting Practice-NAC 
001 -Financial Reporting for Small and Medium Sized Entities. The external auditors are engaged to express an independent opinion 
on the annual financial statements.

The annual financial statements are prepared in accordance with Namibia Generally Accepted Accounting Practice-NAC 001- Financial 
Reporting for Small and Medium Sized Entities and are based upon appropriate accounting policies consistently applied and supported 
by reasonable and prudent judgments and estimates. 

The trustees acknowledge that they are ultimately responsible for the system of internal financial control established by the trust and 
place considerable importance on maintaining a strong control environment. To enable the trustees to meet these responsibilities, 
the board of trustees sets standards for internal control aimed at reducing the risk of error or loss in a cost effective manner. The 
standards include the proper delegation of responsibi lities within a clearly defined framework, effective accounting procedures 
and adequate segregation of duties to ensure an acceptable level of risk. These controls are monitored throughout the trust and all 
employees are required to maintain the highest ethical standards in ensuring the trust’s business is conducted in a manner that in all 
reasonable circumstances is above reproach . The focus of risk management in the trust is on identifying, assessing, managing and 
monitoring all known forms of risk across the trust. While operating risk cannot be fully eliminated, the trust endeavours to minimise 
it by ensuring that appropriate infrastructure, controls , systems and ethical behaviour are applied and managed within predetermined 
procedures and constraints.

The trustees are of the opinion, based on the information and explanations given by management, that the system of internal 
control provides reasonable assurance that the financial records may be re lied on for the preparation of the annual fin ancial 
statements. However, any system of internal financial control can provide only reasonable, and not absolute, assurance against 
material misstatement or loss.

The trustees have reviewed the trust’s cash flow forecast for the year to March 31, 2018 and, in the light of this review and the current 
financial position, they are satisfied that the trust has or has access to adequate resources to continue in operational existence for the 
foreseeable future.

The external auditors are responsible for independently reviewing and reporting on the trust’s annual financial statements. The 
annual financial statements have been examined by the Trust’s external auditors and their report is presented on page 27. The annual 
financial statements set out on pages 5 to 43, which have been prepared on the going concern basis, were approved by the board of 
trustees on June 28, 2017 and were signed on its behalf by:

Mrs Katrina Sikeni (Chairperson)      Mr Steven Ambabi (Chairperson of the Audit Committee)
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Independent Auditors’ Report
 
To the trustees of Namibia Fish Consumption Promotion Trust
We have audited the annual financial statements of Namibia Fish Consumption Promotion Trust, which comprise the statement of financial 
position as at March 31, 2017, and the statement of profit or loss and other comprehensive income, statement of changes in equity and 
statement of cash flows for the year then ended, and a summary of significant accounting policies and other explanatory notes, and the 
Trustees’ report, as set out on pages 29 to 41.

Trustees’Responsibility for the Annual Financial Statements
The Trust’s trustees are responsible for the preparation and fair presentation of these annual financial statements in accordance with 
Namibia Generally Accepted Accounting Practice-NAC 001-Financial Reporting for Small and Medium Sized Entities, and requirements 
of the Deed of Trust and for such internal control as the trustees determine is necessary to enable the preparation of annual financial 
statements that are free from material misstatements, whether due to fraud or error.

Auditors’Responsibility
Our responsibility is to express an opinion on these annual financial statements based on our audit. We conducted our audit in accordance 
with International Standards on Auditing. Those standards require that we comply with ethical requirements and plan and perform the audit 
to obtain reasonable assurance whether the annual financial statements are free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the annual financial statements. 
The procedures selected depend on the auditors’ judgement, including the assessment of the risks of material misstatement of the annual 
financial statements, whether due to fraud or error. In making those risk assessments, the auditor considers internal control relevant to the 
entity’s preparation and fair presentation of the annual financial statements in order to design audit procedures that are appropriate in the 
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the entity’s internal control. An audit also includes 
evaluating the appropriateness of accounting policies used and the reasonableness of accounting estimates made by management, as well 
as evaluating the overall presentation of the annual financial statements.

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the annual financial statements present fairly, in all material respects, the financial position of Namibia Fish
Consumption Promotion Trust as at March 31, 2017, and its financial performance and its cash flows for the year then ended in
accordance with Namibia Generally Accepted Accounting Practice - NAC 001: Financial Reporting for Small and Medium Sized
Entities, and the requirements of the Deed of Trust.

Grand Namibia
Registered Accountants and Auditors
Chartered Accountants (Namibia)

28 June 2017
Per: Ronald Beukes
Partner
Windhoek
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Statement

Trustees’ Report
 
The trustees have pleasure in submitting their report on the annual financial statements of Namibia Fish Consumption Promotion Trust for 
the year ended 31 March 2017.

1. Review of activities
Main bussines and operations
The Trust is engaged to promote the consumption of fish, making it accessible and affordable in Namibia. and operates principally in Namibia.
During the year, the Government of the Republic of Namibia allocated 15,000 metric tonnes of Horse Mackere l and 3,000 metric tonnes of 
Hake quota for the fishing season.
The operating results and state of affairs of the trust are fully set out in the attached financial statements and do not in our opinion require 
any further comment.
Net surplus of the Trust was N$ 35, 124,030 (2016: N$ 10,349,471 net deficit).

2. Going concern
We draw attention to the fact that at March 31, 2017, the trust had accumulated surpluses of N$ 103,967,391 and that the trust’s total assets 
exceed its liabilities by N$ 104,762,391.

The annual financial statements have been prepared on the basis of accounting policies applicable to a going concern. This basis presumes 
that funds will be available to finance future operations and that the realisation of assets and settlement of liabilities, contingent obligations 
and commitments will occur in the ordinary course of business.

3. Events after the reporting period
The Trustees are not aware of any material event which occurred after the reporting date and up to the date of this report which requires 
further disclosure.

4. Non-current assets
The trust acquired items of Property, Plant and Equipment for N$ 7,041,745 (2016: N$ 4,914,266) during the period under review. The trust 
spent 50% of its capital budget during the financial year under review. It is worth noting that construction for Wanahenda and Luderitz fish 
shops commence during the year and this is expected to reduce reliance on rental properties and improve the image and representation 
of the trust in the regions.

5. Trustees
The trustees of the company during the year and to the date of this report are as follows:

Name:
1. Mrs. Katrina Sikeni (Chairperson)
2. Mr. Steven Ambabi (Chairperson of the Audit Committee)
3. Mr. Julian Engelbrecht (Deputy Chairperson)
4. Mrs. Suzan Ndjaleka
5. Mr. Gideon Thomas
6. Ms. Esme Nel (Acting Secretary)

6. Secretary
Ms. Esme Nel continues to act as the secretary of the trust pending the appointment of a trust secretary.

7. Auditors
Grand Namibia were appointed as external auditors for a period of 3 year, commencing in the 2016/2017 financial year until the
2018/2019 financial year.

Namibia Fish Consumption Promotion Trust
(Registration number T76/01)
Financial Statements for the year ended 31 March 2017 
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Statement of Financial Position as at 31 March 2017

Notes
2017

N$
2016

N$

Assets

Non-Current Assets

Property, plant and equipment 2 52 286 833 47 749 296

Intangible assets 3 4 537 4 537

52 291 370 47 753 833

Current Assets

Inventories 4 5 821 388 6 373 930

Trade and other receivables 5 1 057 296 1 388 252

Cash and cash equivalents 6 57 858 045 24 511 773

64 736 729 32 273 955

Total Assets 117 028 099 80 027 788

Equity and Liabilities

Equity

Reserves 795 000 795 000

Accumulated surplus 103 967 391 68 843 361

104 762 391 69 638 361

Liabilities

Non-Current Liabilities 9 5 530 854 5 720 542

Deferred income

Current Liabilities

Trade and other payables 8 6 734 854 4 668 885

Total Liabilities 12 265 708 10 389 427

Total Equity and Liabilities 117 028 099 80 027 788
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Statement of Profit or Loss and Other Comprehensive Income

Notes
2017 

N$
2016

N$

Fish Sales 10 73 233 056 61 134 449

Cost of fish sold 11  (55 925 870) (82 973 603)

Gross Profit / (deficit) 17 307 186 (21 839 154)

Other income 12 58 819 959 52 579 772

Operating expenses (43 562 822) (43 039 847)

Operating, Surplus / (deficit) 13 32 564 323 (12 299 229)

Investment revenue 14 2 576 838 1 954 779

Finance costs 15 (17 131) (5 021)

Surplus / (Deficit) for the year 35 124 030 (10 349 471)

Other comprehensive income - -

Total comprehensive Surplus / (deficit) for the year 35 124 030 (10 349 471)

10
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Statement of Changes in Equity

Revaluation
reserves 

N$

Retained
income 

N$

Total equity

N$

Balance at 01 April 2015 795 000 79 192 832 79 987 832

Deficit for the year - (10 349 471) (10 349 471)

Other comprehensive income - - -

Total comprehensive income for the year - (10 349 471) (10 349 471)

Balance at 01 April 2016 795 000 68 843 361 69 638 361

Surplus for the year - 35 124 030 35 124 030

Other comprehensive income - - -

Total comprehensive income for the year - 35 124 030 35 124 030

Balance at 31 March 2017 795 000 103 967 391 104 762 391

Note (s) 7
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Statement of Cash Flows

Notes
2017 

N$
2016

N$

Cash flows from operating activities

Cash receipts from customers 90 335 877 66 374 796

Cash paid to suppliers and employees (52 507 567) (80 279 361)

Cash generated from operations 17 37 828 310 (13 904 565)

Interest income 2 576 838 1 954 779

Finance costs (17 131) (5 021)

Net cash from operating activities 40 388 017 (11 954 807)

Cash flows from investing activities

Purchase of property, plant and equipment 2 (7 041 745) (4 914 266)

Total cash movement for the year 33 346 272 (16 869 073)

Cash at the beginning of the year 24 511 773 41 380 846

Total cash at end of the year 6 57 858 045 24 511 773
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Accounting Policies

1. Presentation of Financial Statements
The annual financial statements have been prepared in accordance with Namibia Generally Accepted Accounting Practice-NAC 001-Financial 
Reporting for Small and Medium Sized Entities The annual financial statements have been prepared on the historical cost basis, except for 
the measurement of certain property, plant and equipment and certain financial instruments at fair value, and incorporate the principal 
accounting policies set out below. They are presented in Namibia Dollars.

These accounting policies are consistent with the previous period.

1.1 Property, plant and equipment
Property, plant and equipment are tangible assets which the Trust holds for its own use or for rental to others and which are expected to 
be used for more than one period, and:

• are held for use in the production or supply of goods and services, for rental to others or for administrative purposes;
and
• are expected to be used during more than one period.

Property, plant and equipment is carried at cost less accumulated depreciation and accumulated impairment losses. Cost includes all costs 
incurred to bring the asset to the location and condition necessary for it to be capable of operating in the manner intended by management.
Costs include costs incurred initially to acquire or construct an item of property, plant and equipment and costs incurred subsequently to 
add to, replace part of, or service it. If a replacement cost is recognised in the carrying amount of an item of property, plant and equipment,
the carrying amount of the replaced part is derecognised.

Depreciation is provided using the straight-line method to write down the cost, less estimated residual value over the useful life of the
property, plant and equipment, which is as follows:

Item       Depreciation method   Average useful life
Buildings      Straight line    50 years
Furniture and fixtures     Straight line    5 years
Motor vehicles      Straight line    4 years
Computer and office equipment    Straight line    3 years

Gains and losses on disposals are determined by comparing the proceeds with the carrying amount and are recognised in profit or loss in 
the period.

1.2 Intangible assets
An intangible asset is an identifiable non-monetary asset without physical substance.

Intangible assets are initially recognised at cost.

Intangible assets are carried at cost less any accumulated amortisation and any accumulated impairment losses.

The amortisation period and the amortisation method for intangible assets are reviewed at each reporting date if there 
are indicators present that there is a change from the previous estimate.

Amortisation is provided to write down the intangible assets, on a straight line basis, to their residual values as follows:

Item      Useful life
Computer software   3 years
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1.3 Financial instruments 

Initial recognition and measurement
The Trust classifies financial instruments, or their components parts, on initial recognition as a financial asset, a financial liability or an equity
instrument in accordance with the substance of the contractual arrangement.

Financial assets and financial liabilities are recognised on the Trust’s statement of financial position when the Trust becomes party to the
contractual provisions of the instrument.

Trade and other receivables
Trade and other receivables are carried at amortised cost less any accumulated impairment.

Trade and other payables
Trade and other payables are carried at amortised cost.

Cash and cash equivalents
Initially and subsequent recorded at fair value.

1.4 Taxation

Tax expenses
The Trust is exempt from Income Tax in terms of Section 16(1) of the Namibian Income Tax Act, 1981.

1.5 Leases
A lease is classified as a finance lease if it transfers substantially all the risks and rewards incidental to ownership to the lessee. A lease is 
classified as an operating lease if it does not transfer substantially all the risks and rewards incidental to ownership.

Operating leases – lessee
Operating lease payments are recognised as an expense on a straight-line basis over the lease term except in cases where another systematic
basis is representative of the time pattern of the benefit from the leased asset, even if the receipt of payments is not on that basis, or where
the payments are structured to increase in line with expected general inflation.

1.6 Inventories
Inventories are measured at the lower of cost and net realisable value.

Net realisable value is the estimated selling price in the ordinary course of business less the estimated costs of completion and the estimated 
costs necessary to make the sale.

The cost of inventories comprises of all costs of purchase and other costs incurred in bringing the inventories to their present location and 
condition. The cost of inventories is assigned using the weighted average cost formula. The same cost formula is used for all inventories 
having a similar nature and use to the entity.

When inventories are sold, the carrying amounts of those inventories are recognised as an expense in the period in which the related 
revenue is recognised. The amount of any write-down of inventories to net realisable value and all losses of inventories are recognised 
as an expense in the period the write-down or loss occurs. The amount of any reversal of any write-down of inventories, arising from an 
increase in net realisable value, are recognised as a reduction in the amount of inventories recognised as an expense in the period in which 
the reversal occurs.
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1.7 Impairment of assets
The Trust assess at each reporting date whether there is any indication that an asset may be impaired.

If there is any indication that an asset may be impaired, the recoverable amount is estimated for the individual asset. If it is not possible to 
estimate the recoverable amount of the individual asset, the recoverable amount of the cash-generating unit to which the asset belongs is 
determined.

If an impairment loss subsequently reverses, the carrying amount of the asset (or group of related assets) is increased to the revised estimate 
of its recoverable amount, but not in excess of the amount that would have been determined had no impairment loss been recognised for 
the asset (or group of assets) in prior years. A reversal of impairment is recognised immediately in profit or loss.

1.8 Employee benefits
Short-term employee benefits
The cost of short-term employee benefits, (those payable within 12 months after the service is rendered, such as paid vacation leave and 
sick leave, bonuses, and non-monetary benefits such as medical care), are recognised in the period in which the service is rendered and are 
not discounted. 

Defined contribution plans
Payments to defined contribution retirement benefit plans are charged as an expense as they fall due.

1.9 Provisions and contingencies
Provisions are recognised when:

• The Trust has an obligation at the reporting date as a result of a past event;
• it is probable that the Trust will be required to transfer economic benefits in settlement; and
• the amount of the obligation can be estimated reliably.

Contingent assets and contingent liabilities are not recognised.

1.10 Government grants
Grants that do not impose specified future performance conditions are recognised in income when the grant proceeds are receivable.

Grants that impose specified future performance conditions are recognised in income only when the performance conditions are met.

Grants received before the revenue recognition criteria are satisfied are recognised as a liability.

Grants are measured at the fair value of the asset reveived or receivable.

Government grants related to assets, including non-monetary grants at fair value, are presented in the statement of financial position by
setting up the grant as deferred income or by deducting the grant in arriving at the carrying amount of the asset.

1.11 Revenue
Fish sales are recorded in the annual financial statements at the date the fish are delivered to customers.
Royalties from the fishing quota are recognised in accordance with the substance of the relevant agreement and only when it is probable 
the the royalty will be received.
Interest is recognised, in surplus or deficit, using the effective interest rate method.

1.12 Cost of sales
When inventories are sold, the carrying amount of those inventories is recognised as an expense in the period in which the related revenue 
is recognised. The amount of any write-down of inventories to net realisable value and all surpluses of inventories are recognised as an 
expense in the period the write-down or loss occurs. The amount of any reversal of any writedown of inventories, arising from 
an increase in net realisable value, is recognised as a reduction in the amount of inventories recognised as an expense in the 
period in which the reversal occurs.

The related cost of providing services recognised as revenue in the current period is included in cost of sales.
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Notes to the Financial Statements
2017

N$
2016 

N$

2. Property, plant and equipment

2017 2016

Cost / 
revaluation

Accumulated
depreciation

Carrying value Cost / 
revaluation

Accumulated
depreciation

Carrying 
value

Land 2 363 121 - 2 363 121 2 242 105 - 2 242 105

Buildings 44 569 894 (3 130 114) 41 439 780 44 247 670 (2 268 889) 41 978 781

Plant and machinery 4 412 126 (2 798 046) 1 614 080 3 388 094 ( 2 356 720) 1 031 374

Furniture & fixtures 1 751 456 (1 342 776) 408 680 1 639 491 (1 129 760) 509 731

Motor vehicles 9 463 751 (7 505 731) 1 958 020 7 936 351 (6 872 218) 1 066 133

Computer & office 
equipment 3 147 722 (2 532 817) 614 905 2 698 543 (2 211 479) 487 064

Capital Work in Progress 3 888 247 - 3 888 247 434 108 - 434 108

Total 69 596 317 (17 309 484) 52 286 833 62 588 362 (14 839 066) 47 749 296

Reconciliation of property, plant and equipment - 2017

Opening
balance

Additions Transfer Other 
changes,

Movements

Depreciation Total

Land 2 242 105 121 016 - - - 2 363 121

Buildings 41 978 781 212 743 109 481 - (861 225) 41 439 780

Plant and machinery 1 031 374 1 024 032 - - (441 326) 1 614 080

Furniture & fixtures 509 731 111 965 - - (213 016) 408 680

Motor vehicles 1 066 133 1 525 400 - - (633 513) 1 958 020

Computer & office equipment 487 064 449 179 - - (321 338) 614 905

Capital Work in Progress 434 108 3 597 410 (109 481) (33 790) - 3 888 247

Total 47 749 296 7 041 745 -         (33 790) (2 470 418) 52 286 833

Reconciliation of property, plant and equipment - 2016

Opening
balance

Additions Other 
changes,

movements

Depreciation Total

Land 2 242 105 - - - 2 242 105

Buildings 39 445 129 3 431 099 (104 245) (793 202) 41 978 781

Plant and machinery 1 255 811 252 443 (99 591) (377 289) 1 031 374

Furniture & fixtures 658 041 129 938 (58 496) (219 752) 509 731

Motor vehicles 2 150 399 - (533 393) (550 873) 1 066 133

Computer & office equipment 429 536 786 453 (251 073) (477 852) 487 064

Capital Work in Progress 119 775 314 333 - - 434 108

Total 46 300 796 4 914 266 (1 046 798) (2 418 968) 47 749 296
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Notes to the Financial Statements
Details of properties 2017 

N$
2016

N$

- Omuthiya Fish Shop 123 890 132 690

- Ondangwa Fish Shop 383 450 166 947

- Rundu Fish Shop - 109 481

- Ongwediva Fish Shop - 24 990

- Lüderitz Fish Shop 1  275 836 -

- Wanaheda Fish Shop 1 448 647 -

- Assets in transit 595 788 -

- Mariental Fish Shop 60 636 -

Total 3 888 247 434 108

Land and buildings consist of properties in the following towns:

- Walvis Bay, Portion of Erf no 206, John Ovenstone Street, Industrial Area

- Ongwediva, Erf no 3166 Extension 4 , measuring 7 600 square metres

- Swakopmund, Erf 618 section 6,7 & 8 Coastal Courtyard, measuring a combined 446 square metres

- Eenhana, Erf 946, measuring 1 263 square metres

- Rundu, Erf 1 685 Extension 6, measuring 701 square metres

- Outapi, Erf 393 Extension 1, measuring 1903 square metres

- Opuwo, Erf 19 101 , measuring 1220 square metres

- Omuthiya, Erf 473 & 474, Extension 3, measuring 644 & 989 square metres respectively

- Ondangwa, A portion of Erf 1784 , measuring 1 600 square metres

- Mariental, Erf 982

- Luderitz, Erf 1293, Benguela

- Windhoek, Erf 787, Extension 2, Wanaheda, measuring 675 square metres

3. Intangible assets

2017 2016

Cost / 
Valuation

Accumulated
amortisation

Carrying value Cost / 
Valuation

Accumulated
amortisation

Carrying 
value

Computer software 247 850 (243 313) 4 537 247 850 (243 313) 4 537

 Total

Reconciliation of intangible assets - 2016

Computer software 59  615 (55 078) 4 537

4. Inventories

Fish held for sale at net realisable value 5 821 388 6 373 930

 Opening balance  Amortisation
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Notes to the Financial Statements

5. Trade and other receivables

Trade receivables 885 223 303 141

Prepayments and deposits 172 073 25 925

VAT receivable - 1 059 186

1 057 296 1 388 252

Annual Report  2016-17

2017
N$

2016
N$

6. Cash and cash equivalents

Cash and cash equivalents consist of:

Bank balances 57 858 045 24 511 773

7. Revaluation reserves

The amount arose from the valuation of the land and building carried out in 2009.

Balance at the beginning of the year 795 000 795 000

9. Deferred income

The defered income consists of:

Non-current liabilities 5 530 854 5 720 542

Current liabilities - -

5 530 854 5 720 542

8. Trade and other payables

Trade payables 5 098 629 3 299 409

Other accruals 1 636 225 1 369 476

6 734 854 4 668 885

Transfers from the Spanish Cooperation Agency Project 
Land and building worth N$ 4 194 402 and Motor vehicle and trucks worth N$ 310 798 that were transferred at the end of the Spanish 
Cooperation Agency Project in 2013 as per the agreement between the Trust and the Project.

Transfers from the Overseas Fishery Cooperation Foundation of Japan
Cold room worth N$ 1 405 030 constructed in Ongwediva for the Trust. The completion of construction and the handing over of
the building was done in March 2015.

Asset Description Depreciation 
Rate

Initial Cost Opening 
Balance

Transfer to 
Income

Closing Balance

Land & Buildings 50 years 4 194 402 4 110 514 83 888 4 026 626

Motor Vehicles 4 years 310 798 233 099 77 699 155 400

Cold Room 50 years 1 405 030 1 376 929 28 101 1 348 828

Total 5 910 230 5 720 542 189 688 5 530 854

10. Revenue

Sales of fish 73 233 056 61 134 449

11. Cost of sales

Sale of goods

Cost of fish sold 55 107 790 81 165 533

Cost of canned products 340 338 1068 845

Restaurant Consumables 477 742 739 225

55 925 870 82 973 603
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2017
N$

2016
N$
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Notes to the Financial Statements

12. Other income

Tender Fees Income 41 000 -

Rental income 31 761 -

Insurance Proceeds 404 023 -

Other income 948 287 490 347

Deferred income 189 688 189 688

Reversal of interest and Penalties on VAT - 252 312

Government grants (Utilization of Quota) 57 205 200 51 647 425

58 819 959 52 579 772

Quota Income 2017 
N$

2017  
MT

2016  
N$

2016  
MT

Horse- mackerel quota-product 41 834 308 5 971 46 688 841 5 095

Hake- cash 15 050 000 3 000 4 750 000 1 000

Hake quota products 193 966 28 95 640 16

Other By-catches 126 926 18 112 944 19

57 205 200 9 017 51 647 425 6 130

During the year, the board meeting expenses of N$823,841 was reclassified and shown seperately as board meeting expenses under 
operating expenses. As a result of this reclassification, the prior year general office expenses account has changed. 

13. Operating (deficit) surplus

Operating (deficit) surplus for the year is stated after accounting for the following:

Operating lease charges

Premises

• Contractual amounts 505 011 23 980

Equipment

• Contractual amounts 34 879 13 038

539 890 37 018

Amortisation on intangible assets - 55 077

Depreciation on property, plant and equipment 2 470 418 2 418 968

Employee costs 17 278 920 16 667 220

14. Investment revenue

Interest revenue

Bank 2 576 838 1 954 779

15. Finance costs

Trade and other payables/ interest and penalties ROR 16 460 4 608

Bank 671 413

17 131 5 021

16. Auditors’remuneration

Fees 374 466 315 237
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17. Cash generated from operations

Surplus (Deficit) for the year 35 124 030 (10 349 471)

Adjustments for:

Depreciation and amortisation 2 470 418 2 474 045

Interest received (2 576 838) (1 954 779)

Finance costs 17 131 5 021

Other non-cash items (Asset adjustments) 33 806 1 046 798

Changes in working capital 

Inventories 552 542 (4 326 350)

Trade and other receivables 330 957 (888 240)

Trade and other payables 2 065 952 278 099

Deferred income (189 688) (189 688)

37 828 310 (13 904 565)

18. Commitments

Authorised capital expenditure

• Not yet contacted for and authorized by trustees 20 724 710 12 680 037

This committed expenditure relates to plant and equipment and was financed by available bank facilities, retained surpluses, 
existing cash resources and funds internally generated.

19. Related parties

Relationships

Members of key management

Government Grant

The Trust receives an annual grant in the form of fishing quota from the Government. For the year 2016/2017, the Trust received a 
total of 15,000 metric tonnes of Horse Mackerel and 3,000 metric tonnes of Hake. The quota was valued at N$57,205,200.

Namibia Fish Consumption Promotion Trust
(Registration number T76/01)
Financial Statements for the year ended 31 March 2017 

Notes to the Financial Statements

Chief Executive Officer
Finance Manager
HR & Administration Manager
Operations Manager
Marketing Manager
Northern Administrator

Related party transactions

Interest paid to (received from) related parties

Key Management remuneration 3 395 701 2 821 262

Trustees sitting allowances 664 082 629 516

2017
N$

2016
N$
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20. Trustees’emoluments

Non-executive 2017

Mrs. Katrina Sikeni (Chairperson)

Mr. Steven Ambabi (Chairperson of the Audit Committee)

Mr. Julian Engelbrecht (Deputy Chairperson)

Mrs. Suzan Ndjaleka

Mr. Gideon Thomas

Mr. Victor Pea (Secretary)

Namibia Fish Consumption Promotion Trust
(Registration number T76/01)
Financial Statements for the year ended 31 March 2017 

Notes to the Financial Statements 2017
N$

2016
N$

Trustees’fees Committees fees Retainer fees Total

97 271 2 277 56 106 155 654

56 205 20 412 45 832 122 449

64 284 13 659 45 832 123 775

55 129 13 608 45 832 114 569

48 200 9 106 45 832 103 138

30 500 14 000 - 44 500

351 589 73 062 239 434 664 085

41



Annual Report  2016-17

Revenue

Sale of goods 73 233 056 61 134 449

Cost of sales

Opening stock (6 373 930) (2 047 580)

Purchases (55 373 328) (82 299 953)

Closing stock 5 821 388 6 373 930

11 (55 925 870) (82 973 603)

Gross Profit / (Loss) 17 307 186 (21 839 154)

Other income

Commissions received 41 000 -

Rental Income 31 761 -

Recoveries 404 023 -

Other Income 948 287 490 347

Deferred income 189 688 189 688

Reversal of penalties and interest on VAT - 252 312

Interest received 14 2 576 838 1 954 779

Government grants (Utilization of Quota) 57 205 200 51 647 425

61 396 797 54 534 551

Expenses (Refer to page 43) (43 562 822) (43 039 847)

Operating Surplus/(deficit) 13 35 141 161 (10 344 450)

Finance costs 15 (17 131) (5 021)

Surplus/(deficit) for the year 35 124 030 (10 349 471)

Namibia Fish Consumption Promotion Trust
(Registration number T76/01)
Financial Statements for the year ended 31 March 2017 

Detailed Income Statement 2017
N$Notes

2016
N$

The supplementary information presented does not form part of the annual financial statements and is unaudited
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Notes to the Financial Statements Notes
2017

N$
2016

N$

The supplementary information presented does not form part of the annual financial statements and is unaudited

Operating expenses

Advertising 1 250 193 872 696

Auditors remuneration 16 374 466 315 237

Bad debts 60 569 22 000

Bank charges 104 553 123 803

Board meeting expenses 677 303 823 841

Cleaning 221 101 202 396

Computer expenses 516 225 385 763

Consulting fees 508 075 1 328 105

Consumables 113 868 25 136

Courier and postage 146 872 95 984

Decorations, gifts and portraits 16 545 9 445

Depreciation, amortisation and impairments 2 470 418 2 474 045

Directors sitting allowance 664 085 629 516

Donations 445 376 44 547

Employee costs 17 278 920 16 667 220

Entertainment 219 816 86 422

General office expenses 467 220 1 219 120

Insurance 660 259 828 927

Interest and penalties - Receiver of Revenue 756 281 902 363

Lease rentals on operating lease 539 890 37 018

Legal and IT fees 422 317 501 835

Magazines, books and periodicals 13 314 -

Mobile promotions and official inaugurations 114 395 55 560

Motor vehicle expenses 3 554 836 3 856 577

Municipal and fisheries observer levies 100 954 95 345

Municipal expenses 2 832 304 2 564 113

National fish consumption day 614 249 1 464 148

Printing and stationery 343 757 272 351

Promotions 158 569 27 664

Repairs and maintenance 663 046 1 073 248

Security 2 983 832 2 530 806

Telephone and fax 943 591 787 853

Tender expenses 2 690 2 600

Training 874 932 730 493

Travelling and accomodation expenses 2 448 001 1 983 670

Total 43 562 822 43 039 847
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One fish at a time.

Feeding Namibia

At the Namibia Fish Consumption Promotion Trust, we heed the call of our President that; 
“No one must die of hunger”. Keeping true to the nation’s aspirations, with over

 16 retail outlets nationwide, we feed the nation, one fish at a time. 

John Ovenstone Street, Walvis Bay 

P O Box 568, Swakopmund

Tel: +264 (64) 204 508/11

Fax: +264 (64) 204 494

Email: marketing@nfcpt.com.na

Website: www.nfcpt.com.na
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Bringing fish to the nation


